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Wayne J. Gardiner 

Midwest Sales Director 

M1 North Fairbanks Court 
Suite 2030 
Chicago, [L 60611 
Td: (312) 661*1460 
Fax:(312)661-0791 


September 20, 1994 


Ms. Leslie Bledsoe 
Leo Burnett U.S.A. 

35 West Wacker Drive 
Chicago, IL 60601 


Dear Leslie: 

As a follow-up to our meeting of September 6th, I sent a letter to 
my management in New York regarding your comments on our proposal 
for Benson & Hedges. 

After some discussion, we've agreed to make two key adjustments to 
that proposal: 


• The Food & Wine Adjacency program — a bonus (no cost) 
1/3 page vertical adjacency for each national page — 
will be offered at the Philip Morris/KGF pace discount 
of 25% ...not at the open rate as originally proposed. 

•There will be no frequency requirement to earn this 
bonus — a departure form our original requirement 
of 4-8 pages. 


I think you will agree that these are two significant adjustments. 

And I hope you'll realize that our taking these steps indicates 
that we've heard your concerns and are responding aggressively in 
order to earn your business. 

My counterpart in New York will be reviewing this with your client 
within the next couple of days, but we wanted you to be aware of it 
first. 

Thanks again for your consideration and your candid comments on our 
proposal. Let me know if I can follow-up in any other way. 
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Source: https://www.industrydocuments.ucsf.edu/docs/fyxn0004 


Cordially, 

jfayTuL 

Wayne J. Gardiner 



